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Final Report
2001 Tourism Customer Survey
Cedar Point/Lake Erie Islands Region

A sample of visitors to the Cedar Point/Lake Erie Islands region was contacted
over the visitor season of 2001 with the goal of updating visitor profiles and visitation
and expenditure data collected during 1991. A sample of 1348 visitors was contacted
during the months of March through September of 2001; 594 were contacted in Ottawa
County and 754 in Erie County. Questionnaires were mailed to the contacted visitors in
six different groups over the study period. A total of 742 visitors responded to the
survey, 355 contacted in Ottawa County and 387 contacted in Erie County, for a response
rate of 55 percent. Table 1 shows respondents by location of contact; Table 2 show
responses by month of contact.

Table 2.
Respondents

by Month
Month Number,
March 29
April 35
May 100
June 220
July 233
August 112
September 13
Sum 742

Appendix A contains the questionnaire with data compiled for the total sample, to
include responses to the “Other” options in questions 3, 7, 9, 13,14, and 15, and
comments to questions 16, 17, and 26. Appendix B contains questionnaires with the data
compiled for Ottawa and Erie Counties, first and repeat visitors as designated in question
4 of the questionnaire, visitors contacted at hotels and nature areas (see Table 1), and
visitors whose primary purpose of the trip on which they were contacted was to visit
Cedar Point, Put-in-Bay, Kelleys Island, or to go fishing, bird or nature watching, or to
just be near Lake Erie to include swimming or sunbathing as designated in question 3.
Responses to the “Other” options and the comment questions are excluded.

In this narrative, selected comparisons are made between the 2001 and 1991
surveys for Ottawa and Erie Counties, and among the selected subgroups of visitors from
the 2001 survey: Ottawa vs Erie Counties, early (March-June) vs late (July-September)
visitors, first vs repeat visitors (questions 4), those contacted at hotels and nature areas



(Table 1), and the six primary purposes of trip listed above—Cedar Point, Put-in-Bay,
Kelleys Island, fishing, bird or nature watching, and being near Lake Erie to include
swimming or sunbathing. Comparisons with the 1991 survey must be interpreted with
caution because the 2001 sample was not as representative of all visitors as was the 1991
sample, i.e., the visitors were contacted at a more select set of sites.

Tables 3 to 5 show comparisons of expenditures per year and days visiting per
year. In Table 3, expenditures in Ottawa and Erie Counties are reported for the years
2000, 2001, 1990 and 1991, separated into those reporting for themselves, for their
families or for their group. Expenditures for 1990 and 1991 are in inflation-adjusted
dollars, where expenditures reported for these years in the earlier survey were multiplied
by the inflation adjustment factor of 1.317. In each survey, reported expenditures for
2000 and 1990 were the estimated previous year’s expenditures for those who visited the
Cedar Point/Lake Erie Islands area. For 2001 and 1991, reported expenditures were a
combination of expected expenditures and estimated actual expenditures depending on
when the visitor was contacted and whether the visitor expected to return to the area after
completing the survey.

From the earlier study, 1990 was a high expenditure year for visitors to the area
while the recession year of 1991 saw decreased spending. Spending increased slightly
between 2000 and 2001, but both years saw lower expenditures than 1990 inflation
adjusted expenditures. While not recession years, 2000 and 2001 were both years of
slowing economic growth and falling prices in financial markets.

Table 4 shows days visited or expected to visit during 2000 and 2001 for Ottawa
and Erie counties broken down by those reporting for themselves, for their families or for
their group. The typical visitor spent 8 to 9 days in the region during 2000 and 2001.
Individuals and families spent more days than groups.

Table 5 shows expenditures and days per year for the various subgroups during
2000 and 2001. Included are early and late visitors. First time visitors spent fewer days
than repeat visitors; those contacted at hotels and those with the primary purpose of
visiting Cedar Point or Put-in-Bay spent fewer days in the area than other subgroups.
The subgroups contacted at nature areas and with primary purpose of bird or nature
watching stand out as spending far less money than other subgroups. Although a special
effort was made to contact visitors interested in bird or nature watching (142 respondents
were contacted at nature areas), only 30 listed bird or nature watching as the primary
purpose of the trip.

Tables 6 and 7 show the expenditure distribution for all visitors and the selected
subgroups of visitors. In Table 6, which shows Ottawa and Erie Counties, early and late
visitors, first and repeat visitors, and those contacted at hotels and nature areas, the two
subgroups which stand out with a high percent of lodging expenditures are first visitors
and those contacted at hotels. In Table 7, those whose primary purpose is to visit Kelleys
Island had the highest percent of lodging expenditures while those fishing had the lowest.
In addition, Cedar Point visitors had the largest percent of fees and admissions, those



fishing had the highest percent fishing expenditures and those birding and nature viewing
had the highest percent of birding and nature equipment expenditures.

Table 8 and 9 show how visitors rank advertising media based on the number N
ranking each media; in the case of a tie N, the rank score was used as the tie breaker.
With the exception of first time visitors, for whom previous experience is not applicable,
previous experience and friends and relatives dominate advertising media among all
subgroups. With the exception of Cedar Point, brochures, visitor’s guide and
internet/website comprise the next three most important media. The internet was the one
of the top 5 media for all subgroups in 2001; it was not an alternative in 1991. 1-800-
Buckeye also was not on the 1991 questionnaire; it is one of the top 10 media, along with
TV, newspaper, visitor’s bureau and AAA. Magazines ranked in the top 10 for Ottawa
County and for many subgroups.

Tables 10 and 11 show potential needed improvements ranked by visitors based
on the number ranking each improvement; in the case of a tie the rank score was used as
the tie breaker. In Erie County (Table 10), the same five improvements ranked in the top
5in 2001 and 1991. In Ottawa County, more variety of lodging and less traffic
congestion dropped out of the top 5 and were replaced by more camping facilities and
more places to eat. Variety of lodging dropped to ninth in 2001. In Table 11, subgroups
ranked needs particular to their subgroup higher than visitors as a whole. For example,
first time visitors ranked more advertising and a larger variety of stores in the top 5.
Visitors contacted in nature areas ranked more camping facilities and more shoreline
fishing access in the top 5. Anglers ranked more shoreline fishing access and more
boating facilities in the top 5.

In summary, the 2001 visitor base for the Cedar Point/Lake Erie Islands region
appears to be similar to the 1991 base. There is a high proportion of repeat visitors.
Expenditure levels, the important advertising media, and needed improvements were
ranked similarly in the two surveys. The emergence of the internet as an important
advertising media is an opportunity to increase the productivity of advertising
expenditures. 1-800-Buckeye, which was started during the 1991 survey, but too late to
be on the questionnaire, is also an important media. The reduced rank of more variety of
lodging facilities in Ottawa County from first in 1991 to ninth in 2001 is probably the
result of new facilities built in response to the need and opportunity.



Table 1. Sample Responses by Location

Abbrebiaton County Location Responses
BO Erie County Basket Occasion {Store) 10
CcP Erie County Cedar Point 44
EB Erie County Edison Birthplace 27
ECVCB Erie County Erie County Convention & Visitors Bureau 106
FW Erie County Firelands Winery 12
GBL Erie County Great Bear Lodge 7
ICBP Erie County Island Café & Brew Pub 12
KIBP Erie County Kelleys Island Brew Pub 32
LEWW Erie County Lake Erie Wing Watch 9
LDP Erie County Lagoon Deer Park 20
Merry GRM Erie County Merry-Go-Round Museum 11
MMS Erie County Maritime Museum of Sandusky 52
Old woman CK Erie County Old woman Creek 2
RHI Erie County Radisson Harbour Inn 19
SS Erie County Sailor's Sails (Store) 2
MSA Erie County Market Street Antiques 10
MHM Erie County Milan Historical Museum 6
Motel 6 Erie County Motel 6 1
SawmillCk Erie County Sawmill Creek 5
Erie County Sum 387
EHSP Ottawa County East Harbor State Park 87
Fairfield Inn Ottawa County Fairfield Inn 1
HIE Ottawa County Holiday Inn Express 7
HIEPC Ottawa County Holiday Inn Express-PC 85
IHI Ottawa County Istand House Inn 20
LMCS Ottawa County Lakeland Motel & Charter Service 40
Magee M Ottawa County Magee Marsh 24
ML Ottawa County Marblehead Lighthouse 1
OCVB Ottawa County Ottawa County Visitors Bureau 65
OGIC Ottawa County Our Guest Inn-Catawba 4
SM Ottawa County Surf Motel 20
Port Clinton Ottawa County Port Clinton 1
Ottawa County Sum 355

742

Total Respondents
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Table 5. Expenditures ($) & Days
by class of visitor

Expend itures (3) Da ys

2000 2001 2000 2001
All Visitors ($) 820 854 9.4 8.3
N 445 711 409 561
Ottawa County ($) 825 844 8.7 8.6
N 232 344 216 278
Erie County ($) 814 864 10.1 8.1
N 213 367 193 283
By early & late;
First time vs Repeat Visitors
Early Visitors ($) 898 900 9.7 8.3
N 232 364 208 283
Late Visitors ($) 735 806 9.0 8.3
N 213 347 201 278
First Time Visitors ($) N/A 868 N/A 4.1
N 148 920
Repeat Visitors ($) 830 851 9.4 9.2
N 429 563 400 471
By place of contact
Hotels ($) 883 826 6.3 6.0
N 133 202 121 166
Nature Area ($) 417 531 9.7 10.6
N 105 137 99 112
By primary purpose of visit
Cedar Point ($) 831 977 53 4.8
N 100 212 92 171
Put-in-Bay ($) 682 730 6.1 6.0
N 69 119 68 97
Kelleys Island (3) 820 611 10.1 7.9
N 23 31 20 27
Fishing (3) 897 1017 12.7 115
N 33 47 29 40
Bird/Nature Watch ($) 339 378 10.8 9.0
N 27 29 23 22
Near Lake Erie ($) 768 798 9.0 115
N 54 63 51 45
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Table 7. Expenditure Distribution (%), by Primary Purpose

All visitors| Cedar Pnt|Put-in-Bay| Kelleys Is Fishing| Bird/Natr| Lake Erie
Lodging 28 28 30 35 22 27 28
Restaurants 21 20 22 21 18 15 23
Transportation 10 10 9 11 14 23 11
Fees/Adm 14 22 13 6 8 4 11
Groceries 8 7 10 9 11 11 10
Birding/Nat Eq 10* * 1 1 13 1
Marinas 3 2 3 4 6 1 2
Fishing 2 1 1 15 1 1
Oher Sports * * * 1 1
Crafts, art, etc. 2 1 3 1 1 4
Drugs, toiletries 1 10* 1 1 1
Clothing, souv. 6 6 7 7 3 2 7
Other 3 2 2 2 2 3 1
N 637 198 100 27 39 25 54

* less than 0.5 percent
Primary purpose of trip for selected purposes
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